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Advertising system
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Established in 1978, during Spain’s transi-
tion to democracy, Regió7 was initially the
project of a small team of young profession-
als who wanted to create a democratic Cat-
alan-language newspaper as an alternative
to the old paper published in Manresa, writ-
ten in Spanish and controlled by the estab-
lishment of Franco’s regime.

Initially, the project involved some 400
small shareholders. Regió7 was published
twice a week and had only 5 staff. In 1980, it
began being published on Thursdays as
well, and in 1983 it began 5-day publication
with 4,000 copies each week. In 1993
Regió7 inaugurated its own printing facility
near Manresa. In 2003 it celebrated its 25th
birthday, and integrated a local TV station,
becoming a multimedia group. Regió7 is
being distributed throughout the central
part of Catalonia, the northern part of Bar-
celona and the southern part of Pirineus,
which have some 350,000 inhabitants; Its
principal influence is in Manresa. The pub-
lishing society of Regió7 has over 600
shareholders, and since then has become
the main resource for written media in its
area. The company publishes several sup-
plements regularly on themes including ed-
ucation, culture, the information society,
rural life and agriculture. It has also pub-
lished several collections of books on the
subject of Catalonia.

The group, including the newspaper, the local tv station and the printing plant, was purchased in 2006 by
Editorial Prensa Ibérica (EPI), a company based in Barcelona that's the owner of 17 local and regional news-
papers throughout Spain. The new publisher has preserved the editorial independence of Regió7 and his
personality. The cooperation with the other papers of the company has provided new economic opportuni-
ties that have made Regió7 a stronger media. On it's 30th birthday, keeps a dominant position in all the
central area of Catalonia as the largest circulation newspaper.

The on line edition, Regió7.cat, created in 1999, has been launched with new contents in 2009 and is in-
creasing its audience faster than any of his competitors.

Regió7

-Infografik: J. Markart
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Language: Catalan


